
30 years ago, we may have seen 
stores and supermarkets as places 
where we shopped for products 
and sometimes for dreams. Today 
we have been reminded that these 
are places where we shop for ex-
periences. These experiences are 
ones that we do not want to watch 
but to co-create with the store, 
the brands, our friends and other 
shoppers. Retail is a concept far 
beyond a simple transaction, but 
a potential attraction that offers 
distraction, learning,  socializa-
tion, entertainment or just a good 
time. 

The trend has continued, and now 
there are even more variations of 
this "inclusive" method of retail.  
More brands are inviting their 
customers to be part of the en-
tire process, from design to pro-
motion, asking for feedback on 
products and encouraging them 
to promote the goods in exchange 
for rewards. 1

The future of shopping will 
not be written by the brands but 
by the very people who changed 
the nature of shopping to a place 
to be and to become, together. 
We’re not just consuming infor-
mation online like we did in the 
90s—we’re now collectively do-
ing things, and it’s this collective 
action that is reverberating 
across the globe. Our access to 
the Internet, knowledge-net-
works and each other is increas-
ing at an astonishing rate. We’re 
connected through our cell 
phones, computers, cars and 
soon-to-be watches—2.4 billion 
people use the Internet every-
day. So where’s it all headed? 
We’re all at the same party and 
have reached a tipping point of 
online connectivity. Are we go-
ing to have a hybrid mass-taste, 
a mass-design resulting in a mix 
of every human being's ideas 
and thoughts with no identity? 
Or with a mass-identity?  
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SNAPETTE APP
The Snapette app is a crowdsourced 
shopping app designed for 
shopaholics with smartphones. The 
Snapette app lets you share what 
you're shopping for by letting you 
post pictures of the bags, shoes or 
accessories that you are currently 
browsing through.  
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DO YOU "LIKE" IT?
Have we reached our tipping point of  

online connectivity? 


